Consistently great content doesn’t just happen.
It requires long-term planning with a clear and
concise roadmap for your content.

The purpose of your content is to help your
prospects move through the buyer’s journey:

Awareness
When a person initially hears about

your business

Lead

When a person becomes more interested
in solutions your business offers

MQL (marketing qualified lead)

When the lead has interacted with marketing
efforts but isn't ready to commit to a sale

sSQL (sales qualified lead)
When a person becomes more interested
iIn solutions your business offers

¢

Opportunity

When the marketing-qualified lead enters
the decision-making phase

Customer
When the sales-qualified lead has decided

to purchase
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Content strategy map requirements:

Target Audience

Channels of

: : Resources and
Communication

Timeframe
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